
Centered, balanced, sexy, calming, insightful, hopeful, 
healthy, experts, strong, intentional, empowering, 
compassionate, helpful.

COLOR COMMUNICATES BRAND PERSONALITY

Color needs to align with the key message and emotions being 
conveyed.

CColor is a very inuential source of information when people are making a 
purchasing decision.Customers generally make an initial judgment on a 
product within 90 seconds of interaction with that product and about 
62%-90% of that judgment is based on color. -Impact of Color on Marketing

Purchasing intent was greater if the perceived personality matched the 
marketed product or service. -Wikipedia on color psychology

YOUR BRAND PERSONALITY

While blue has a calming effect, in certain industries, it can also be 
associated with a clinical, technical or stark feel.  For instance it is 
widely used in the medical industry, the corporate world, and 
promoting products and services related to cleanliness (water 
purification filters, cleaning liquids), air and sky (airlines, airports, air 
conditioners), water and sea (sea voyages, mineral water).

We wanted to help create a sense and feeling with our color palette of 
growth, hope, motivation, safety, healing and a fresh start. "Freedom to 
be your best self." Conveying that possibilities are within reach. 
Helping motivate people to make that reach and feel it's possible.



2) Imagery
   A) Appealing to your target audience
     1) Young hipster
     2) Professionals/Executives
     3) L.A. Diversity
     4) Good mix of men/woman/all ages
   B) Mood/Tones/Photo treatment   B) Mood/Tones/Photo treatment
     1) People are happy, smiling, laughing
     2) Emphasis on healthy, thriving, wholistic lifestyle 
     3) Quality photography, that is cohesive mixture of muted light &  
      airy/bold, rich tones.

3) Messaging - highlighting your messaging throughout in the form            
  of quotes, power statements, ctas, etc. Making your messaging an 
    actual design element.    actual design element.

4) Layout and good use of white space
   A) Guiding user through content purposefully
   B) Telling a story
   C) Letting content breath with white space and imagery, to create    
        good UX and a peaceful mood.

GREEN is the color of nature. It symbolizes growth, harmony, 
freshness, and fertility. Green has strong emotional correspondence 
with safety. Green has great healing power. It is the most restful 
color for human eyes; it can improve vision. Green suggests stability 
and endurance. In heraldry, green indicates growth and hope. 
Green, as opposed to red, means safety; it is the color of free 
passage in road traffic. Use green to indicate safety when 
advertising drugs and medical products. Green is directly related to advertising drugs and medical products. Green is directly related to 
nature, so you can use it to promote 'green' products. OLIVE green 
is the traditional color of peace.

ORANGE - combines the energy of red and the happiness of yellow. 
It is associated with joy, sunshine, and tropics. Represents 
enthusiasm, fascination, happiness, creativity, determination, 
attraction, success, encouragement, and stimulation. Orange 
increases oxygen supply to the brain, produces an invigorating 
effect, and stimulates mental activity. It is highly accepted among 
young people. Orange is associated with healthy food. 

1) Color



Some 
Inspiration





We are strength based and look at who people are 
outside of any diagnosis.

Balance Alignment
Cast Alignment Model

I learned that my purpose in life was to 
help people be their best self.

-Mike Bayer

LEARN MORE

Balance Alignment

LEARN MORE





-MIKE BAYER

We are strength based and 
look at who people are 
outside of any diagnosis.





Executive Coaching
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